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Trend 1: Demographics 
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Source: OECD, Standard Chartered Bank; Courtesy IATA 
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Passenger Air Traffic Forecast 2025 

Source: Airbus (2011); Courtesy IATA 
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New Metrics 

 

ƒ {numbers, nights, spend,      
    dispersion, footprint} 
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Mastige to Massclusivity 

 Mastige = Mass Market + Prestige Products 

 

 Those with a taste for the finer things in life but 
without (so far) the budget to extend to real luxury.  

 

 Becoming too commonplace and crowded, and many 
products/services lose much their status position as 
a consequence. 
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Mastige to Massclusivity 

 Massclusivity = Mass Market + Exclusive 

 

 Those seeking alternate forms of premium 
products/services.  

  Combination of tasteful, rare, experiential & 
compellingly storied 

 Driven by the increasing sophistication and evolving 
tastes of the middle-classes. 
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Some Examples 

11 



12 



13 



14 



How do we begin? 
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