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Part one
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The three dimensions of Guilin tourism in forty years’
development




L1 EEMBRF40ERZ R HTE

The process of Guilin tourism in the past 40 years
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The achievements of Guilin tourism in the past 40 years
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The deficiencies in tourism of Guilin over the past 40 years
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The slow down of product updates
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The disproportion between tourism economy and its status
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Being surpassed by other
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Number of national tourists to Guilin and other Chinese cities in the past 5 years
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Number of international tourists to Guilin and other Chinese cities in the past 5 years
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Comparative analysis of tourism revenue data in Guilin and other citiesz-%.- ' -
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Total income from tourism in Guilin and other Chinese cities in the past 5 years
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The three epochs of tourism in sustainable
development




2.1 EANM LR H BRI

Three eras in social history
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The three eras of human progress
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Three eras in tourism histor
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Three important elements of tourism
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Individualization

of products
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. Three key elements of

tourism in 1.0 era O -
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Three important elements of tourism
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Three key elements of tourism in 2.0 era
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International value
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International aesthetical standard
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Scenery spot: Yangshuo West Street
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Three important elements of tourism

3.0 iR =KRER
Three key elements of
tourism in 3.0 era
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Enhance the cultural quality
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Spiritual totem (harmonious society )
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Regeneration
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Opportunities for tourism development of Guilin in 3.0 ear

N om travel

HR: RiFsGHRERKRKX
PLB= National tourism comprehensive reform pilot area
3

Y7 B B2 B
ilin as the international tourists
y Guangxi province

1 XXXXXXXXXXXXXXXX




FEM IR MV 1) F5F 42 7= i R = K JER
The three principles of Guilin tourism in
sustainable development
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Three principles of Guilin tourism
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Part four
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Nine routes for Guilin tourism 1n sustainable

development
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Nine routes for Guilin tourism in sustainable development - i, AR
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Upgrade tourism
value
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Upgrade
tourism function
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Upgrade tourism standard
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ourism space tourism vocation
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Upgrade tourism value (status of consumption)
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Upgrade tourism leisure people (mon
strength/mental libert
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Upgrade tourism function (individual value )
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Upgrade tourism function
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Function of sightseeing Function of holidays
(for the rich ) (for the leisure )

eALThiEe
(BLREIND
Function of baptism
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Upgrade tourism product (diversification of the supply)
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Era 3.0 Network product (leisure/holiday)
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Landscape product (three mountains/two caves/one river)
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Upgrade tourist source (market space)
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Foreign tourists Urban tourists
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Upgrade tourism space (market space)
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Chinese characteristic
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Upgrade tourism time (profit space)
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(Scenery experience on day,
2004 art experience at night)
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(sightseeing) (sightseeing)
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Upgrade tourism standard (service quality)
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Upgrade tourism vocation (service capacit

m vocation)
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Guilin IaﬁdScape

EEMRDRIEF RIS SR TCRRSELF
Looking forward to a prosperous
and auspicious future for Guilin

JRIEFAEM, A NS, 5 N R

A A . Hometown for people all over the
world and dream for people all over the world!
Welcome to Guilin!

h@&] WRRIpic.com ~ av, rilinlo07 -
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Thank you !

EHEFRENE  Prof. Changrong Ling

FRET A2 Guangxi University, China




