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w=we= During the past National Day golden

e week, form the Forbidden City, West
saws Cheml Lake to Nine-village Valley, from the
&= airport, high-speed rail to highway
road, flock of tourists brought big
pressure to the scenic areas and

traffic.
* %

*
* T oh [ jife 55 B 55 B
** _/ China Tourism Academy

*t./




&E% CHBIAL . Zhn
, MBI SI5R R
EMM% EFRR KNP
il H R ES EEFE

HH 358 1k I 7 R T e SR KT R L.«

From Paris, London to New York,
Chicago, from islands of New Zealand
to cruise ships acrossing Northeast Asia,
tourism destinations all over the world
are sharing the business opportunities of
Chinese outbound market.
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While unpleasant behaviors
of Chinese tourists has been
widely criticized. Chinese
tourists has have never ever
affected so much of world’s
economy, politics and culture.
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What’s the nature behind the various phenomena?
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China is entering a new era, with its people’s travel
demands booming. China tourism is still in the

primary stage of mass travel.
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with a population of 1.3 billion, for a
developing country in transformation,
How?

-to get more people involved in tourism
through institutional and market
innovation.

-to improve public and commercial
service with a higher quality?
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-to educate citizens through tourism 8 T M.TBEF?.}?E
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* Domestic tourism
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15t National Day Golden Week
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e 296  Dbillion domestic tourists, 83.18millon

outbound tourists, 134million inbound tourists,
tourism income 2590 billion RMB, outbound

travel consumption 102 billion US dollar.
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e domestic tourists to be over 3.2billion, outbound
tourists 95million, tourism trade deficit more than
70billion US dollar.
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FIT travelers.

BA

In 2012,tourists received by
travel agency are only 3%,
almost 97% tourists are
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No.2 More diversified Spending
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Tourists will experience
local life, through not only
sightseeing, but also
shopping, joining local
activities, to taste a colorful

life on road. , x »
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No.3 Yong people are revolutionizing tourism world
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No matter group travelers or
FIT market, young people
under age 45 are over 80%.
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HANTING INNS & HOTELS
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Young people are not only the pillar of tourism
consuming, but also changing the structure and

situation of the industry.
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Chinese government and the industry have realized the

challenge, and have declared attitude of the state and the

strategy.
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e Opinion on accelerating the development of tourism
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e Outline of National tourism &leisure
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e Tourism law
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e Convention of civilized behavior
c (PEHARHERIECHIERE)

e Chinese citizens outbound travel guidebook j
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challenge of diversified industrial competition

Recently, more and more
investors, financial institutions,
PC, VE are entering tourism
as well as SMEs. Tourism is

becoming a popular cake.
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Only to attract VC, PE and
entrepreneurs to work together,
can we develop new business in
the fields of online comment, car
rental, boutique hotel, shopping,
entertainment and so on, to
meet with travelers’ increasing
and diversifying demand.
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Expanding tourism trade deficit is also a new challenge

for Chinese government and the industry. China leads
the outbound tourist spending list in 2012, with
51.9billion dollar, which is expected to be over 70billion

dollar in 2013.
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We should come to an consensus, to develop tourism on the

i

basis of realizing citizens’ travel right, to have more people
engaged in tourism, enjoy the service and benefit from the its

development.
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Contact

@é\glg www. ctaweb. org

daibin@cnta. gov. cn s
o iR ‘P
010-85166003

No. 9A Jianguomennei Ave, Beijing. /ﬁ
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